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t is a
I pleasure
t o haveone
last opportunity
to muse in The
Bottom Line
this academic
year. In reflecting on the past
year, | realized that as | approach
my two-year anniversary as Dean,
I have something special in
common with the second-year
class. We both assumed our new
rolesinlifeat the sametime! We
have had numerous reasons to
celebrate together, including the
many case competitionsinwhich
Owen defeated schools that are
often considered the best in the
country. However, asistruein
all aspects of our lives, we have
had to face our share of
disappointments, including the
difficulties facing so many of you
asyou search for job opportunities
that seemed so plentiful whenyou
joined us. Like any family,
werejoice in your success and
work to help you during your

CMC Revisited...

BY:M ELINDAALLEN
DIRECTOR OF CAREER SERVICES

O n January 18, 2002, in
Flynn Auditorium, over
150 members of the Owen
Community gathered to share
concerns, feedback and visionsfor
the future in a town hall format.
Now, almost 3 monthsto the day,
the time has come to reflect on
successes, challenges, and
milestones that have been
encountered by the CMC along
theway.

Seven broad goals were laid
out on the 18" and, as of today,
five goal's have been met and the
last two are actively in progress.
The seven goalsthat were outlined
onthe 18" are:

Establish a working Student
Advisory Committee (SAC) -
On January 15, six students met
for the first time to partner with
the CMC to accomplish new
initiatives designed to enhance
existing services, while also
providing student feedback. Since
that time, the SAC has met on a
weekly basiswith the members of
the CMC team. Both the student
body and the CM C have benefited
greatly from thisrelationship.
Reach out to the community by
engaging in a “Director isIn”
Session—Inthetradition of Dean
Christie, Melinda committed to

The Dean’s Corner

BY: DEANBILL CHRISTIE

times of hardship. We will be
adding a staff member inthe CMC
to assist alumni with their
networking skills, and | am
working to ensurethat our library
resources remain available to you
during the coming year as you
research companies that you are
targeting.

Now to the broader picture.
Perhaps the question most
frequently asked of me at the
“Deanis|In” hasbeen “whereare
we going?” | sometimes forget
that my privileged vantage point
isnot always visible by others. |
recall awonderful story conveyed
to me by Bart Victor about
leadership. Oneday inthejungle,
the monkeys elected anew leader,
and hoisted him to the top of the
tallest tree. Once there, he was
amazed at the beauty of the view
and tried to convey hisvision to
the rest of the monkeys as they
were supporting him from
underneath. But to therest of the
monkeys, all they could see was
theleadersa**!

What should the school |ook
like in 5-10 years? What are
Owen'’s most pressing strategic
initiatives? It boils down to
answering the question “What
drives reputation and excellence,
and how best can we accel erate our
progress?” After conferring with
the Owen Corporate Council and
a strategic planning committee
comprised of faculty and senior
staff, we agreed that the most
important factor in determining
thelong-runstrength of the school
is the quality of the faculty,
followed closely by thequality of
the students. Thus, our capital
campaign will seek a number of
additional chairsfor theattraction
and retention of faculty at all
ranks. Wewill useexisting chairs
to both reward current faculty and
attract bright, young scholars
whosebest work isahead of them.
Natural turnover will also provide
uswiththeopportunity toenergize
thefaculty with new talent whose
skills lie both in teaching and

research, but whose main .

contributionwill beto further the
intellectual life of the school.

We will also aggressively
target scholarship funds during
the campaign. A strong
curriculum and faculty already
attract an impressive pool of
applicants, but to compete head-
to-headwithschool sthat currently
outrank us, we must invest in
scholarship and financial aid to
support those applicants with
outstanding credentials.

| al'so hope that we can make
important stridesin enhancing the
learning environment. Rooms
216 and 220 are in serious need
of afacelift, our wireless network
will require an upgrade, and we
will need abuilding addition. The
good newsisthat we have secured
afootprintinthe spaceto the south
of our building, in front of the
Divinity school. Thisfacility will
housethose functionsmoreclosely
related to our external
constituents, including the
Executive MBA  program,
Entrepreneurship, corporate

offering “Director isIn” sessions
to reach out to the community. On
March 20, the first session was
held. Approximately a dozen
students came by with questions
and comments, and even more
stopped by toget M&M’s! Thisis
a tradition the CMC plans to
continue.

Make enhancements to the
CMC Newsletter - The
Newsletter had become the
cornerstoneof information flow to
the students. Students can now
find updates on CMC marketing
efforts, interview feedback asitis
available, job leads, job search
tips, and program initiatives.
Initiate City Trips — Students
were asked to complete a student
interest survey in January that was
used to compile geographic and
functional areasof interest, aswell
asalist of key MBA corporations.
Thefollowing top citieswerethen
targeted for a city trip: Atlanta,
Memphis, Tri-States (NY,NJ,CT),
Miami, San Francisco/Bay Area,
and Nashville.Atlanta and
Memphis were successful with
almost 40 and 60 students
respectfully. Astherewasalready
an EC club trip scheduled to the
San Francisco area over spring
break, the CMC built upon what
was already scheduled to create
additionalmarketing
opportunities. The Tri-Statetrip

converted to a marketing trip
based on company feedback and
waswildly successful, yielding 6
new job opportunities. Despitea
lot of hard work, theonly trip that
didn’t come to fruition was the
Miami trip. As for Nashville,
there are alot of thingsin motion
that are outlined elsewherein the
paper.

Increase external marketing
efforts — In addition to the City
Trips, members of the CMC made
trips to Denver, Houston, and
Chicago to market Owen students
to the corporate community and
increase job opportunities.
Additionally, the CMC has
engaged in over 125 marketing
calls to date. Corporate leads are
generated from students, research,
student interest survey results,
faculty, outside leads, on-linejob
search engines, existing corporate
relationships, etc. The results of
these efforts can be seen in the
increased number of job postings
and job leads. And, the results
will continueto grow aswe make
thisapriority for the remainder of
Mod IV and suspend any further
traveling until after graduation.
Create a corporate recruiting
continuum, or matrix—TheCMC
hasbeen diligently working on this
project since late February, but
thereis still progress to be made.
The goal is to enter ALL of the

CMC contacts into eRecruiter so
that students can see contact
information on companies NOT
recruiting on-campus, as well as
the usual on-campus recruiting
information. Once entered, the
datawill then be exported into an
excel spreadsheet in blackboard
that will track Owen’ srelationship
with individual companies.
Realistically, whilewehave made
progress, the project will not be
completed until the end of the
summer.

Alumni Networking Teams—Six
citieshave beenidentified to pilot
the Alumni Networking Teams
Program. These cities are:
Atlanta, New Y ork, San Francisco,
Chicago, Nashville, and Charlotte.
A short list of potential team
leaders have been identified and
Dean Christiewill be*“making the
ask” within the next two weeks.
Thehopeistolaunchtheprogram
to those students whom are still
seeking jobs around April 15".
The goal of these geographically
driven teams is to establish
opportunities for professional
connections between students and
alumni. Further, these teams will
provide avehicle for networking
and gaining accesstoindustry and
functional “experts”. After a
successful pilot, the number of

(PLEASESEE “REVISITED’P AGE 12)

relations, additional study spaces,
and a new Career Management
Center that will include (perhaps
withthehelp of theclassof 2002!)
abusiness center and food service
facility,.

| al'so believethat our success
as a school will be tied to the
success of our graduates as
businessleaders. Thiswill require
that we expect more from one
another, and from ourselves. The
Net Impact forum debating the
roleof ethicsinbusinesseducation
is a great model for promoting
intellectual discussions between
faculty and students. Students
should expect that faculty will cold
call theminclass. CEO'sarecold
called 50 times a day. Passively
moving through your graduate
education without using this
remarkable opportunity to learn
and interact with oneanotherina
challenging classroom setting
threatens our ability to help you
succeed M

-
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t)SSA Speaké

BY JUANDIEGOCASARETTO' 03
SGA CLASS PRESIDENT

| would like to begin by
thanking the Owen
community for giving us the
honor of taking on the
responsibility of leading OSSA in
the coming year. We are all
excited about theopportunity.
The modules have flown by
and before we knew it, we have
found ourselves on the home

(P LEASE SEE “OSSA” PAGE 7)
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Giving Back to Owen

BY:K ATHERINE NORTHRUP
STAFF WRITER
R e-living the admissions
process is not something
that most students would commit
toagain, especially when dealing
with another person’sadmission.
The worst time might just be that
span between submitting your last
application and finding out
whether or not you were accepted
to your first choice, or for some of
us, anywhere. The agony and the
stress of wondering about every
scenario your brain could dream
up until finally the acceptance
arrives and you can relax is just
too much to go through again.

However, for four students at
Owen, two first years and two
second years, that admissions
process is part of their every day
life. And, according to the
feedback from potential students,
there are few schools that are
better at it.

The Campus Visit
Coordinator positionisatwoyear
position, startinginthefall of your
first year., Campus Visit
Coordinators are responsible for
mainly overseeing prospective
students’ campus visits and
planning and administering the
five weekends when prospective
students visit the campus, al in
conjunction with the admissions
office. In addition to these
responsibilities, thefour students
help coordinate calls to
prospective candidates by alumni
and current students. They spend,
on average, 10 to 20 hours per
week planning, maintaining and
executing their specific tasks so
that Owenisportrayedinthebest
light possibleinevery contact with
prospective students.

Most of us already know the
names of thefour individualswho
havevolunteeredtogothroughthe
admissions process not only one
more time, but two more times.
However, Greg Ashley, Heather
Murphy, Laura Taylor and Ben
Elrodwill never tell youthat their
position is a chore. They work
closely asateam, and seemto have
agood time doing it. As Heather
saysit, “It’ sbeen sointeresting to
work on this “side” of the
admissions process. | very much
enjoy meeting the prospective
students.”

The group focuses mainly on
“campus visits” and the five
admissions weekends (Preview,
Diversity, Community, Scholars
and Welcome) and is responsible
for all thedetail sof planningthose
events. There are areas that each
person oversees. Lauraisusually
thelead person onthe admissions
weekends, and Ben oversees the
campus visit database. Greg and
Heather head the alumni and
student calling programs.
However, they make an effort to

help each other out. AsGreg says,
“Whatisniceisthatif oneof usis
having abusy week of deliverables
in certain classes, the others can
step up and “cover us” for that
week. We have set office hours
during theweek so that on adaily
basis, nothingisleft undone.”

Most importantly, all four feel
they have had a fantastic
experience and learned a great
deal. Laura says, “[It is] very
rewarding to meet with a
prospective student who hashad a
really positive experiencevisiting
campus and has decided to enroll
as aresult of the efforts of people
in admissions, our students and
ourwork.” Benagrees, “I truly like
working with people that are
enthusiastic about promoting
Owen, atrait common to anumber
of the student hosts.”

AsBen and Laura prepare to
graduatein afew weeks, they will
take their admissions experience
with themtotheir respectivejobs.
Ben says, “ The opportunity to meet
a wide range of prospective and
current students has been a
primary benefit for me. I'll also
remember working with members
of the Admissions Department,
Noni Nielsen, Laura, Greg, and
Heather. Lauraalsowill spendthe
summer traveling, first through
Thailand and then through
Colorado. Shewill beginworking
for Deloitte Consultingin Atlanta
in September. She says of her
experience as a campus visit
coordinator, “learning how to put
out fires, attention to detail and a
greater appreciation for what
Owen is trying to accomplish
and how we want to portray
ourselves.”

Meanwhile, after completing
their summer internships, Heather
and Greg (Greg will be working
for Banc of America this summer
Charlotte and Heather will be
working for Johnson and Johnson
in New Jersey) will head back to
Nashville to begin their second
year, preparing two first years to
eventually take their place, and
working with what will be the
Class of 2005. In looking ahead,
Greg says, “| am looking forward
to working with the quality
students that will be entering in
the Class of 2004 as well as with
everyoneinour classwho hasbeen
very helpful this year in student
calling, student hosting, weekend
events, etc. Also, | look forward
to working with two people from
theincoming class (aswell aswith
Heather) tohelpmove Owen inthe
right direction going forward.”
Heather agrees and adds, “1 have
definitely learned a lot this year
and hopefully, next year will beas
successful for the Admissions
office. We're just worried about
how we' re going to survive without
Ben and Laura...they’ ve been so

great!”

Connect for Kids

BY:Juby WILSON
OWEN W EBMASTER

wen’s first Connect for
Kids week concluded

with a celebration: Over a enthusiasm

hundred and fifty students,
faculty, staff and
friends spent
Saturday night,
April 6, listening
to 2 live bands,
dining on old-
fashioned
Southern
barbecue from
Corky’s, and
sampling micro
brews from
Market Street
Brewery.

A week’'s
worth of raffle
sales netted a slew of winners,
with Professor Brian Gibbstaking
home the Grand Prize three-day
trip to Destin, Florida (valued at
$1,100). Students Laurencio
Ronquillo, Laura Tucker, Trisha
Gramata, Kristen Ruggles,
Kathryn McManus, Sean Laffin
and Owen webmaster Judy
Wilson claimed numeroussmaller
prizes — DVDs, t-shirts, gift
certificates, and more.

“Theevening definitely had
acelebratory feel,” said Connect

for Kids coordinator Charlie
Casey. “Wehad what wefelt were
reasonable expectations for a
successful week of fundraising
events, and in every instance, the
and support

exceededwhat we had predicted.
The silent auction alone brought
in three thousand dollars. We're

still looking at final figuresfor the
full week, but we're very
optimistic.” Inspired by asimilar
program at Duke’ s Fuqua School,
Neal Moses, Charlie Casey, Jeff
Jarchow, and Fernando Subijana
created, organized and launched
“Connect for Kids,” aweek-long
series of fundraisers which
willbenefit, in cooperation with
United Way of Nashville/Middle

Tennessee, the Kid's Cafe, High
Hopes Therapeutic Preschool
Program, the Boys & Girls Club
Y outh Development Program and
Trauma Debriefing for Children.

The week kicked off April 1
with a 4-day silent
auction. Other events
included a golf
tournament, a
campus-wide 3-on-3
basketball
tournament and
“community day” in
whichOwenstudents,
staff and faculty
joined forces to help
landscapealocal high
school, volunteer at
Ronald McDonald
House and serve
meals at the Second
Harvest Food Bank.

Corporate sponsors included
Roly Poly, Quiznos, Corky’ sBBQ,
Market Street Brewery, Nike,
Gaylord Entertainment, Trent’s
Golf, and the Vanderbilt Rec
Center.

The Connect for Kids
committee hopes to make the
eventanannual oneand hasbegun
taking steps to ensure this by
planning the first meeting for
Connect for Kids 2002.

A sstudentsyou areinvesting
every breath and a great
deal of money in your future. |
congratulate you on your wise
decisionto makeyour investment
at Owen. You are no doubt
beginning to realizewhat it means
to be a member of the Vanderbilt
family. Herewelearn an essential
component to long-term success—
teamwork. As students and
alumni we recognize that we all
succeed if each succeeds. That's
why alumni called many of you
when you applied and again when
you were accepted. That's why
many of you have been mentored

The Answer is “Yes”

BY:RaN FORD

PRESIDENT OF OWEN A LUMNI A SSOICATION

by alumni and will be assisted by
alumni tofindinternshipsandjobs
upon graduation. Asalumni, we
also help each other as our lives
and careerstakeusdisparateways.
We value our alumni highly.
After all, their success is a
manifestation of our selection and
training and a testimony to the
quality of the school. We also
expect a lot of our alumni. We
expect them to continue to invest
their time and money in Owen.
Each class since mine has been
better thanthelast and thisyear’s
isthebestyet. Asthequality and
reputation of the school rises, and

asbetter and brighter studentslike
you join the world, the value of
our degree increases. As leaders
webenefit by recruitingyoutojoin
our firms. Wealso get agreat deal
of personal satisfaction fron
having furthered the lives of
talented peoplelikeyou.

The very best of our alumni
become part of an elite group
known as the “Owen 100".
Founded several years ago, the
Owen 100 have a simple but
powerful motto, “The answer is
yes.” Whether the request is to
serve on atask force, assist in
(PLEASE SEE “YES” PAGE 8)
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Nashville Strategy

BY: SuzzaNe ScoTT
CMCASSISTANT DIRECTOR

s a University, Vanderbilt

haschallenged it’ svarious
colleges and departments to
increase the ties to the Greater
Nashville Community. Dean
Christie has charged Owen to
meet this challenge. The CMC
has been proactively developing
partnershipswithlocal businesses,
in order to raise awareness of
Owen and the high caliber of
students in our program. This
initiativeinvolvesboth ashort-and
long-term strategy. In the short
term, we hope to not only raise
awareness, but at the same time
to create many more full-time and
internship opportunities for our
students in and around the
Nashvillearea. Todothis, wehave
begun several initiatives
including:
Reaching out to professional
organizations: Over 12,000
individuals in the Nashville
business community arereceiving
abrief write-up on both the Owen
Program and student
demographics. Additionally,
members of the CMC are
attending monthly meetings,
making formal presentations to
memberships and proactively
researching marketing trends
from local experts. The core
objective of our actionsis to
educate employers on the quality
talent pool available to local
businesses, working with themto
develop strategic partnerships
with Owen that will help retain
quality talent. Below are the
organizations to which we have
thusfar reached out: Chamber of
Commerce Small Business
Division: e-newsletter to 3,400
small business of 100 employees
or less; NTC, (Nashville
Technology Council): newsletter
to over 7,000 members; WITI,
(Women in Technology): email
blast to over 300 members; PMI,
(Project Management | nstitute):
presenting to Board of Directors,
discussing puttingflyersontables
at next meeting of over 250
members; SHRM, (Society of
Human Resources M anagers):
newsletter to over 350 members;
ANE, (Assoc. of Nonprofit
Executives): newsletter to over
125 members; CMA, (Country
Music Assoc.):  presenting
information to Board of Directors;
Rotary Club of Nashville: weekly
newsletter to 400 members;
Nashville Assoc of Real Estate
Professionals: newsletter to all
members.

In addition, Rebecca
Alexander and Suzanne Scott
presented to the Employers’
Council, agroup of 30 senior level
HR executives from the Nashville
area. The Council’ smissionis“To
bealeader and partner in building

SmackDown: Goldchain vs. Middleberg

“For’,

BY:BEN MIDDLEBURG
GUEST COLUMNIST

*Act responsibly,” isthe advice of
one of Owen’s most esteemed
professors in terms of students
using laptops during his class.
[The professor, who would speak
only on the condition of
onymity, says he finds it both
ude and distracting when
udents use laptopsin his class
or purposes that do not directly
elate to the subject being
iscussed. Yet, the anonymous
edagogue does agree that if
udents were to act responsibly
e would permit laptop usage
uring his classes; a position, |
eel, represents the opinion of the
aculty. In my humble opinion,
hecurrent rigmaroleabout | aptop
sageisoverdone.

Laptops can enhance the

lassroom setting and are an
nvaluable resource to students
ho take notes, verify
nformation, and view articles
ertaining to the class. While
here are certainly afew students
ho use their laptops for
onacademic purposes during
lass, they do not represent the
hole student body. | am taking
pro-choice stancewhenitcomes
0 using a computer in class. |f
ouwant touseyour laptopinthe
lassroom, then you should have
heright to do so. You bought it
dyoucanuseit! Thisisapretty
imple idea, yet certain members
f the Owen community have
aken issuewith astudent’ sright
0 use acomputer during class.
The technology
nfrastructure that existsat Owen
sacompetitiveadvantagethat we
ave over other business schools
d is something that should be
everaged, notrestricted. Students
ho visit Owen are impressed
ith our technological
capabilities. These students
ould certainly be turned off if
ktheir student host explained that
they were not allowed to use the
network during class.
To those who claim that
typingisanoisy distraction
lor that open screens bother them,
they must learn to not be so easily
distracted. Nearly any

Laptop Policy @ Owen
|
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ducational experience in a professional environmentisgoing

to befilled with distractions, and
people must learn to work within
this setting. One day we will all
havethecorner officeoverlooking
thewholecity, but until thenwe

must learn to work in different
types of environments. | would
like to witness someone go tell
their boss that typing noise is
detracting them from their work!
The same mentality should be
appliedto Owen.

Banning computers in the
classroom addresses a symptom,
not anillness. If students are not
willingto pay attentiontoalecture
then we have alarger problem at
hand. | am not going to
hypothesize about what thelarger
problem may be, but it should be
noted that if students are not
focused then something more
drastic than taking away
computers may need to be done.

The debate that is currently
occupying the minds of Owen’s
student leaders and faculty is
simply silly. Owen students are
not children, but young
professionals who aspire to be
leadersin the businesscommunity.
It does not seem appropriate to
restrict tomorrow’s leaders from
today’ s technology.

“Against”

BY:ADAM TORANTO
GuEsT CoLuMmIsT

| know we have jobs and
internships to find, finals, take-
home exams, and numerous other
graduateschool thingswhichtake
up our valuable time. But, as
students, you have to admit we
have it pretty good. Just take a
look at what is going on in the
world. TheMiddleEastisat war,
theeconomy isjust now recovering
from atwo-year slump, our sailors
and soldiersareprotecting usfrom
terrorism and the state of Indiana
isin mourning.

Now, look at us. A littleless
than a month ago we had spring
break. Spring Break? Besides
next year, when is the next time
we are going to have a break
because the season changed?
Before that we were on our
Holiday break and our mid-module
break. In between this time we
write papers, fiddle around with
PowerPoint and have the
occasional exam or presentation.
And society not only deems this
completely acceptable, but
valuable. Society isright. Getting
anMBA, whilelessstrenuousthan
other ways we could spend our
time, is valuable. So, what does
this have to do with laptops?
Hereis my take.

time, is valuable. So, what does
this have to do with laptops?
Hereis my take.

Unlike John Kennedy, | am
no quant jock, but | do know that
there are 168 hours in a week, of
which the normal Owen course
load demands 12 be spent in the
classroom. In theory this leaves
156 hours to do whatever we
please. Even excluding the time
spent studying or preparing for
theseclasses(we'll keepitonthe
high end - 50 hrs), we still have
106 hoursto do whatever itisthat
wedo. | would ventureto say that
at least some of that time is spent
onour laptops.

We use our laptops in the
lobby, in the 8:10 café, at the
Starbucks (if you didn’t know that,
read every other linein the Owen
Prospectus), the courtyard, our
homes, and | would even put
money on the second floor
bathrooms. Weuseour |aptops so
frequently that it is kind of odd
when someone doesn’t return an
e-mail within two minutes. Is
there anything wrong with this?
Not really. We bought them; we
should be able to use them. But
why in class? Why do we
(including myself) from time to
time feel the need to use them in
the classroom? Can't we take 12
hours off?

I know we paid for them. |
know we paid a lot for them. |
even know that some people take
noteson them. But comeon... are
we so addicted that we can’t take
our eyes off our computers for 12
hours aweek? Of those who use
laptops (again, | includemyself in
that number), many of us don’t
takenotes, but instead catch up on
last night’s scores or forward a|
chain e-mail to our neighbor to
bring some “good luck to our
future”. And we are kidding
ourselves if we think we are
fooling the professors; they see
every littlesmile, glance, or raised
eyebrow aswestareat our screens.
And it does have an effect: how
would you feel if youwere eating
lunch with someone as they
perusedtoday’ sSWSJ?

Some students defend their
righttotakenotes. Upuntil about
1997, however, every student in
thehistory of the educational
(PLEASE SEE “AGAINST”PAGE 12)

and supporting workforce
development systems that assist
employersin attracting, retaining,
and developing a qualified
workforce.” Thisisclearly inline
with our goal to create job
opportunities for students who
wishtostay intheNashvillearea.
Creating a Nashville Student
Advisory Group — Jose Amden,
LisaCampbell, Michelle Carstens,

and Ryan Pearsonareassistingthe
CMC with aplan to develop and
strengthen ties between Owen and
thebusinesscommunity. They will
be reaching out to their peers to
obtain contacts within area
companies, make phonecalls, and
develop events to better increase
employment opportunities for
studentsin Nashville.

Calling Nashville Companies—

Students committed to staying and
working in Nashville were asked
to submit alist of companies and
contacts for which they would be
interested in working. The
identified companies are being
askedtobecomeinvolvedat Owen
in one of the following ways:
interviewing students for current
jobopportunities, hosting agroup
of students on-site for an

information session, and/or
participating in a networking
event or career fair at Owen.
HoldingaRecruiter Career Fair
— The CMC and the Student
Advisory Group will make calls
toseveral areaexecutiverecruiters
and search firms to arrange a
Career Fair at Owen. Stay tuned
for more information.
(PLEASESEE “STRATEGY'P AGE 12)
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Question of the Month?

The Bottom Line asked the Class of 2002 & 2003 to comment on the following question:
What is your favorite line from Spring Break?

We received a wide range of answers. Some were serious, sarcastic, witty and just funny. Then there were the ones that tried to be all
those things. Anyway, we at The Bottom Line hope you enjoy reading the responses. Clearly, you all had more exciting spring breaks

than we at The Bottom Line did.

Will you marry me?
Ben Cecil (Laura Tucker’s fiancé)

| have a beefstick in my pocket ... and it’s
spicy
Anonymous

“l ain’t ready to go home yet. | gotta get me
summa that scattered-smothered covered.”
Keith Ikard, Waffle House reference

“Come on, mama needs a new liver!”
Jay Gorman, looking for an ace at a
blackjack table in Vegas,

Unfortunately I spent a big chunk of the break
doing job search while on the SV trip, so my
favorite line is:

“Sorry, It is very competitive this year.”

Sherif Shawky

“We don’t have anything right now, but call us
in the fall”

Nikhil Bimbrahw (From companies that |
met about internships..)

“Matt...no seriously....that’s a guy.”
— Anonymous

“You're a bunch of snarly bitches,”

told to Kirsten Thor, Rosemary Ramsey,
and Sarah Rector at Sloppy Joe’s in Key
West by a mullet-haired, drunk, angry
woman.

“Man, that was some damn good cheese! Give
me another coupla slices.”
Keith lkard

Here are a few | remember Nick uttering:

1. Do you like CD’s and Tapes?? — Nick Thompson, every
damn day

2. You know Ryan, personalities are funny because they
don’t matter — Nick Thompson walking in Manhattan

3. “Dude, it's three in the morning, | don’t think Matt
Anderson cares that we are in China Town” - Nick
Thompson when | ask to borrow his phone.

Ryan Bauersachs(From the streets of NYC)

1. “Naked Cowboy!”

2. “Do you want to see my laptop?” — uttered by one
homeless man to another on a shady backstreet

3. “Those girls are HOT!” — Ryan Bauersachs, after
observing transsexuals

Nick Thompson (From the streets of NYC)

“Look’s like you could have used some help with that suntan
lotion!”
Brian Yamanouchi

“Aaaargghhhh” - The world famous Bush-Man at
Fisherman’s Wharf
David Spivey

Haven't | seen you on Soul Train before?
Brandon Jackson

Oh my god, she is green.
Rahul Nayak

My favorite Spring Break encounter:
"After the dishwashing guy in a fondue restaurant in
Paris gave me a plastic bag of stuffed cats and tweedy-
bird postcards and bought the table a round of
mouthwash-flavor shots (spit or swallow? no idea), he
asked “Did you like the cats?”. Not understanding his
attempt at English, 1 said “No, I'm just visiting a

“If Line 37 was greater than line 23, how much does the
IRS owe you?”
Phil Berg

“Why is Sandler kissing that man?”
Brian Reeves (Corner of Bourbon St. & St Ann)

Punta del Este (Uruguay): Beach, friends, parties, drinks
and barbecues!!!
Juan Casaretto

“What do you do for a living?”

”I’'m an MBA student.”

”No, really?”

"0k, I'm a stripper.”

Ok, then strip.”

-An interesting conversation between an Anonymous
MBA student and a person of the opposite sex that took
place during spring break

“Fukeneh”

Ben Marks

The check-in line at the airport...getting out of Nashville
for 10 days!!
Charlie Casey

“don’t call us...we'll call you”
Steve Amigone

“That girl done made me poop my pants.” —
Mike McCooey 2002, submitted by Brian Powell

“Hey kids, it's Big Ben!”
Drew Willson

“The last person to insult a friend of mine ended up in the
river...”
April Chan, submitted by Kirsten Thor

friend”.
Amy Mandell

“Safety First”
Dave Goodridge

Wifi - What?

BY:B RAWLEY REISHMAN
STAFF COLUMNIST

ooking for the “next big
L thing” intechnology? It's
all aroundyou...

When you plug your
network card into your laptop, you
are receiving and broadcasting
radio waves at a frequency of 2.4
GHz. Theradio waves carry data
back and forth from your computer
to the small antennas and access
points around the building. The
standard that defineshow the data
is transferred is called 802.11b,
recently assigned the friendlier
moniker of “WiFi.” Originally
intended for use in offices,
campuses, and other small
communities, WiFi might just be

theway wholecitiesand suburbs
access the internet in the future.
I'n Chicago over spring break
| set out to gauge exactly how
prevalent WiFi networks have
become. The first step was to
download software which would
“sniff” for networks. A company
in California named Boingo
Wireless provides very simple
softwarewiththiscapability. After
downloading and installing the
software, | charged up my laptop,
stuck it in the passenger seat of
my British Racing Green Honda
Civic, and was off. The answer:
they're everywhere! Most are
private networks whose accessis
restricted, but someare public and
either free or pay-per-use.
Business hotels, in particular,
have bought in to the standard,
though my personal experience

wasthat thestaff ismoreaccepting
of one’ suse of the network if one
goesin, orders scotch, and looks
preoccupied by the contents of the
screen than if one pulls up in the
car outside and blocks the hotel

™

entrance while tapping into the
network from the driver’s seat.
Aside from distracting me
from a bewildering scarcity of
internship interviews, my drive
around Chicago served the
purpose of confirming to me that
WiFi usageis extremely popular.
The potential of WiFi, however,
liesnot justinthesmall localized
wirelessnetworks| observed, but

in the standard’ s ability to carry
data over much larger distances.
Thisbecameclear only whenradio
engineers got together with
technology people and realized
that even though the standard was
designed to be broadcast a
maximum of 1,500 feet, antennas
capable of transmitting the signal
up to 20 miles can be constructed
fairly easily. Everything from
Pringles potato chip cans to old
Soviet army surplus antennas can
been used to create wireless
networks spanning a large
geographical area. Intownslike
Aspen, Colorado, enough
antennashave been set up that the
entire areawithin 45 miles of city
limitsisa“hot spot” for internet
access. Because the people that
put up the network have left it
opentothepublic, all you haveto

do is bring along your laptop
equipped with aWiFi card (most
laptops these days are shipping
withinternal WiFi cards), andyou
can get connected for free.

Part of the successof the WiFi
movement is attributable to the
relative” glamour” of theactivities
involved in getting connected.
Unlike most techie activities,
building and setting up the
antennas requires not only
intelligence, but a fair degree of
risk and physical exertion. Geeky
types revel in the opportunity to
clamber around on rooftops and
intreesto configurethedirection
of the antennas properly.

Another reason WiFi has
been and will be enormously
successful is that it represents a
cheaper, better way to accessthe
(PLEASE SEE “AGAINST” PAGE 7)
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Opinion Editorial: OGSM vs.

BY:M ATT ANDERSON
STAFF COLUMNIST

“...0, be some other name!
What’s in a name? that which
wecall aroseby any other name
would smell as sweet.” - Romeo
and Juliet, Act 2 Scene 2

As Shakespeare states so
eloquently, “What’sin aname?”
A few consonants and vowels
strung together to form words? |
would say that both nothing and
everythingisinaname. Itisabit
wishy-washy, | know, but then
again so is “it depends,” the
answer to every macro-economic
question.

Would Owen by any other
name sound as sweet? My
contention isindeed it would. It
might evenbealittle sweeter. But
what is in a name? More
importantly, “What’s behind a
name?’ This| believeisthetrue
challengewithwhichwearefaced
and atopic in which both faculty
and students should be taking an
activeinterest.

So, what isbehind the Owen
name? We've all had core
marketing and are well aware of
theimplications of astrong brand
name. With names such as
Wharton and K ellogg, we cannot
help but conjure images of

grandiose futures (some of which
stem from long nights at Sam’s
after Thursday “socials”) and
identify such nameswith success.
So, are we, as Owen students and
future alumni, affording ourselves
the greatest chance of success
through our collective name?
Think about this common
situation:  You run the
conversation through your mind
one last time, making sure the
nameyou’' reabout tocall isinfact
correct, and pick up the receiver
with a perspiring hand. A tinge
of nervous excitement shoots

VBS

I’'msurel’mnot aloneinthis
frustration. | often find myself
retreating to “Oh, sorry...that
would be Vanderbilt’'s Owen
Graduate School of
Management.” Well, to avoid
such confusion why not migrate
to atitle of Vanderbilt Business
School (VBS) instead? First, VBS
ismuch simpler to convey to those
outside of the Owen community.
Second, Vanderbilt is a more
widely known entity across a
broader, national market. We
should build on the brand equity

“Oh, sorry...that would be Vanderbilt’s
Owen Graduate School of Management...”

through your body as each number
dialed soundslike cathedral bells
pounding in your ear. The pause
between each ring seems like an
eternity and the thought of
whether you'll get a machine or
live person races through your
mind. Success! Asawell trained
cold-caller, you begin your
openingline, “Hello, thisis[insert
name here] and |I'm a student at
Owen Graduate School of
Management...” Thereply onthe
other end, “Y ou’ refrom where?”’

of our parent institution rather
than removing ourselves from it.
There are undoubtedly those
out there who feel differently.
Switching costs, name
differentiation from other business
schools, and tradition all play a
role in the decision to retain the
OGSM name. And, if we switch,
would we be seen as trying to
emulate Harvard’s HBS?
However, | believe that by not
switching we are denying
ourselvesalarger pool of

recruiters, potential students, and
greater national recognition (and
hence opportunities). The idea of
how weidentify ourselvesleadsto
alarger issue: howisVBS(Owen)
going to market and position
itself, not only toretainitscurrent
position among top business
schools, but also to climb and
surpass others in the process?
Currently, there is a committee
(Strategic Planning Committee) at
Owen charged with developing
andrefiningtheschool’ sfive-year
strategic plan. | hope a clear
vision of Owen’s direction
emerges from this committee.
However, it is important that
Owen'’svisionand planisnot just
put in writing, but also that it is
executed by students, faculty, and
staff of VBS (Owen).

My point is that, for ease of
use and recognition among those
removed from the Owen
community, aswell asto promote
awareness of our institutional
affiliation, perhaps aname change
that included Vanderbilt would be
prudent. More importantly, in
conjunction with a name change,
Owen desperately needs an
accompanying strategic plan that
will encapsulate the quality of
students, faculty, and staff, and
convey to the outsideworld our

collective potential. Though the
conflict between VBSvs. OGSM,
and theunderlying positioning of
the school, does not have nearly
thelife or death implications that
Montague vs. Capulet did, it is
crucial tothe continued rise of the
school and to our future success
beyond the red brick walls of
Oowen M

Opinion Editorial: How did we get here -
the Middle East Conflict?

Traveling throughout thewor|d for
twoyears, | stumbled acrossmany
issues, events, controversies and
challenges. Some of which were
trivial while others had
monumental global importance.
But without a doubt, many events
garnered little attention or
understanding from the United
States. The eventsin the Middle
East flash across our television
screens on an hourly basis. Yet
despite the constant
bombardment, you would be hard
pressed to uncover several
American’ swho fully under stand
the Middle East Crisis. Thus,
through thegraciouscooperation
of Adam Leibowitz, a former
Israeli solider, and his wife, we
wereableto producethefollowing
article. This piece provides a
basis for comprehension and
perhaps even empathy. Please
note that Adam, his wife, and
myself by nomeansintend for this
article to be disparaging or
damaging to anyonein any way.

CONTRIBUTIONS BY: D AVIDSONHALL
EDITOR-IN-CHIEF

By: ADAM & VANESSA L EIBOWITZ
GUEST COLUMNIST

O n Wednesday, April 17",
Israel will be celebrating
her 54" year of independence.
Unfortunately, thisyear’ smoodin
Israel is not very celebratory.
Since its establishment in 1948,
Israel has been an unwelcome
neighbor in the Middle East.
Israel has fought many wars
against its Arab neighbors
including the War of
Independence in 1948, the Sinai
Campaign in 1956, the Six Day
Warin 1967, the Y om Kippur War
in 1973, and the Lebanese War
which started in the early 1980s
and lasted for nearly 20 years.
There have also been the wars of
attrition sincethe establishment of
modern-day Israel as well as the
Palestinian Intifada (uprising) in
thelate1980stoearly 1990s. And
again, over the past 18 months,
Israel has been faced with a war
on terrorism that has brought
death and destruction to both
Israel and the Palestinians.

This latest incursion of
terrorism was precluded by the
attempt of the lIsraelis and
Palestinians to negotiate a
peaceful resolution under the
auspicesof theOsloAccords. The
Oslo Accords, whichweresigned

by Israeli PrimeMinister Yitzhak
Rabin and Palestinian leader
Yasser Arafat on September 13,
1993, was based on the idea of
“land for peace.” The Oslo
Accords for Israel represented an
opportunity to eventually reach a
comprehensive peace with the
entire Arab community and a
peaceful co-existence between a
Jewish state of Israel and an
eventual Pal estinian state.
During the years of Oslo,
there were signs that a peaceful
resolution was feasible. The
Israelis withdrew from Gaza and
partsof theWest Bank leaving the
Palestinians with governmental
control of over 90% of the
Palestinian population in these
areas. The Palestinianswere able
to hold elections and establish a
government called the Pal estinian
Authority led by Yasser Arafat,
and the international community
was extremely supportive and
generous monetarily with the
Palestinians. In fact, the US
government alone appropriated
more than $500 million in grants
and loan guarantees to be used to
help with democracy building and
infrastructure development in the
Palestinian controlled areas.
There were also cultural and
business exchanges between the
Israelisand Palestiniansand a

peace accord between Israel and
Jordan cameto fruition during the
earlier years of Oslo. With all of
these great things happening—the
promise of a better life for the
Palestinians and the dream of
comprehensive peace in the
MiddleEast for thelsraelis—how
didit get to such acurrent state of
despair?

In short, false hopes and
misdirected anger caused the
fighting between the Israelis and
Palestinians to erupt over 18
months ago. The promises of a
better life for the Palestinian
peoplewerenot met and theblame
was always pointed at Israel. As
mentioned above, the Palestinian
Authority received monetary
support from the international
community for infrastructure
development that was designed to
create better economic conditions
for the residents of Gaza and the
West Bank. Unfortunately, the
leadership of the Palestinian
Authority misused the funds and
was not held accountable. Rather
than building new housing for the
Palestinian residents living in
refugee camps or creating new
jobs, the Palestinian leadership
used it for their own agenda.
Therefore, instead of the average
Pal estinian getting to seetangible
results from the peace process,

they were kept misinformed and
in a desolate state in the refugee
camps. | do not blame the
Pal estinian peoplefor being angry
and | do not believe that the
majority of Israelis do either.
Rather, it is the Palestinian
Authority leadership, namely
Yasser Arafat that is keeping his
own people from the potential
benefits of peace and is to blame
for their problems.

Aside from the terrible
economic situation that the
Palestinian people are living
under, there is also the teaching
of hatred. We haverecently heard
onthenewsabout thedoubletalk
of Y asser Arafat—the
condemnation of suicide
bombings when speaking to the
international media in English
and the call for martyrs to march
upon Jerusalem when addressing
the Palestinian peoplein Arabic.
This hatred and incitement has
caused destructionin the attempts
by any moderate Pal estiniansthat
desiretowork towardsthe goal of
peaceful co-existence.

As an Israeli citizen, | also
believe that our country has its
share of blame. Israel hasnot kept
all of its promises of the Oslo
Accords. Theexpansion of |sraeli
settlements in the West Bank has
caused incitement and the closures
of the West Bank and Gaza have
caused economic hardship for the
Palestinian people, albeit the
closureswereoftenin responseto
suicide bomber attacks.

However, despite the blame
that Israel may bear, the Israeli
government in July 2000 met with
thePalestinian Authority at Camp
David to discuss a final status
agreement that would have
provided the Palestinians with
nearly everything that they had
asked for. Israeli Prime Minister
Ehud Barak offered to Yasser
Arafat the following: 95% of the
West Bank and all of Gazato be
under full Palestinian control
including parts of East Jerusalem,
the capital of a Palestinian state
would be in East Jerusalem and
the right of refugee return to
100,000 Palestinians over a ten
year period. Whilethisisnot the
entire agreement verbatim, itisan
accurate outline of what the
Palestinians were offered. In
return, thelsraeliswereasking for
afinal agreement on peace.
(PLEASE SEE “ISRAEL” P AGE 12)
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BY: CATHERINE A SKILSRUD

As the school year comes to a
close, the eCommerce club would
liketothank all of the second year
club members for the interest and
participation intheclub. Special
thanks to the former club officers:
Emile Karam and Andrew Katz —
Co-Presidents, Mike Scanlon —
Marketing VP and eStrategy
Director, Josh Goldberg—Website
VP, and Zak Pierce— Sponsorship
VP.

In the last few months,
eCommerce Club members have
had the opportunity to do abit of
traveling. Twelve students
traveled to Boston in February to
attend Harvard’'s Cyberposium,
the premier technical MBA
conference. During the two day
conference, students had achance
tointeract withindustry leadersby
attending three technology panels
of their choice, in addition to
attending keynote panels and
speeches.

During spring break, 13 first
and second year studentstraveled
to the San Francisco area for the
annual eCommerce Club Silicon
Valley trip. Companies visited

included Apple, Sun
Microsystems, IBM, Qwest
Communications, Applied

Materials,among others. Students
used thetrip asan opportunity to
learn more about the companies
they visited and network with
alumni and company
representatives.

The club also co-sponsored
several speakers. Shawn Gold,
President and CSO of eUniverse,
discussed the future of
entertainment and what happens
when you combine interactivity
and entertainment. The
eCommerce club also teamed up
with the Healthcare club to bring
Thomas Apker, COO of WebMD,
to campus to discuss his
company’ sbusinessmodel. Most
recently, Corey Cleek from the
business development group at
eBay gave a presentation on
Internet marketing.  Corey
discussed perceptions of Internet
marketing, why Internet
marketing is important, key
Internet channels for business
strategy, | nternet technology, and
the future of Internet marketing.

For more information on the
eCommerce Club’s activities and
goalsfor the upcoming year, keep
an eye out for our last newsletter
of the year!

OEA

BY:M ARK SCHINDEL

Owen Entrepreneurship
Associationisinaplanning phase

Around Owen

for next year. We anticipate
forming relationships within
Vanderbilt (Engineering School,
Medical School, and Law School
among others). In addition, our
goal isto become more involved,
visible, andactiveintheNashville
community. We plan to bring in
speakers and become more
involved with the efforts of the
Entrepreneurship Center.

BY:JASON ZAzZARO

The Owen Finance Club held its
most recent meeting on Thursday,
March 21, 2002. At the meeting,
the new leadership team of Chris

Saponari (Chairman), Mark
Lindberg (Chief Financial
Officer), and Andy Wade

(Executive Vice President)
outlined the goal sand structure of
the club for the upcoming
academic year.

The goals for the upcoming
year include a better focus on
industry finance asawholerather
thanjustinvestment banking and
hosting events such as a finance
case competition and various
social events. Thestructureof the
club is as follows: an Executive
Committee consisting of a
Chairman, Chief Financial
Officer, and Executive Vice
President (names mentioned
above) and an Operating
Committee consisting of nine
directors: Director of Investment
Banking Academy —Kyle Gavin;
Co-Director of Investment
Banking Recruiting — Brian
Reeves; Director of Finance
Curriculum/Faculty Liaison —
Jarratt Brown; Co-Directors of
Corporate Recruiting — Howard
Anger/Andy Wade; Co-Directors
of Special Projects — John Sena/
Bob Springer; Director of
Communications—Jason Zazzaro;
Director of Web Site/Information
Technology — Vashist Worah.

The club will meet the third
Wednesday of every month
throughout the school year. We
hopeto seeall membersat our next
meeting!

HOPA

BY:L AURA TUCKER

The Human and Organization
Performance Association (HOPA)
wouldliketorecognizethe2001-
2002 officersfor their outstanding
work this year: Ben Elrod, Dave
Goodridge, Brad Hilsmeier, Kelly
Powell, and Mindy Safer. The
new officers are excited about the
opportunity to continuebuilding
onthefoundation they started after
the former Human Resources and

Organization Management
concentrations were combined to
form HOPA. Workplace issues
addressed by the HOP curriculum
aremore relevant than ever before
ascorporationscontinuetomerge,
outsource, expand globally, and
connect employees in a virtual
workforce. The core issues of
attracting, retaining, and
motivating employees are critical
for anyoneinthebusinessworld.

It's the people that ultimately
make the work happen in
organizations!

HOPA has set two goals for
the 2002-2003 school year.
First, wewant toincreaseinternal
and external recognition of the
HOP concentration and the HOPA
organization. The Owen
Graduate School of Management
stands apart from many other top-
tier business programs by
emphazing HOP as a distinct
concentration. We believe the
ability to organize, develop,
and retain human capital in order
to drive business strategy that
propel sthe best companies ahead
of the competition. Owen
graduateswho enhancetheir MBA
degreewithaHOP concentration,
or simply by taking coursesinthis
area, will bebetter preparedtolead
successful companies in the
future. Whether striving to work
on Wall Street or a small family
business at home, everyone can
benefit from strong people
management skills.

Second, the HOPA
organization wants to enhance
career support and educational
development for its members. As
asmall club, this group has been
ableto providesignificant support
for first-year students getting
acclimated to Owen and looking
forinternships. Wehavealso been
astrong network for second-year
studentsin thejob search process.
Next year, we hope to further
improve our organization by
devel oping amentor program with
alumni, leading a HOPA trip
(possibly to Atlanta), hosting
speakers, and starting aHOP case
competition. If these activities
sound exciting to you, we
welcome new members!

WBA

BY:K ATHERINE NORTHRUP

The Women's Business
Association elected a new board
thismonth, officially turning over
control to the Class of 2003. The
new board consists of: Co-
Presidents: Marnie Kelly and
Katherine Northup; V.P., Social
Events: Tracey Wilson and
Stephanie  Warren; V.P.,
Communications & Alumni
Relations: Libby Urbauer, Lauren
Frazier, Aileen Abello, and

Elizabeth Pi; V.P., Membership:
Pamela Gaughf; V.P., Business
Cards: Aileen Abello; V.P.,
Speakers: Allison Rendall, Kate
Sperber and Michele Farley; V.P.,
Intramural Sports: Michelle
Carstens and Allison Rendall;
V.P., National Affiliates: Lesley
Wang and Allison Rendall;
Treasurer: Lauren Frazier;
Networking Event Committee:
Cathrine Askilsrud, Lauren
Frazier, Libby Urbauer, and
Pamela Gaughf

The incoming WBA board
will be continuing all of the
activities from this year, plus we
are planning to hold monthly
Brown Bag Lunches, which will
give members a chance to meet
and discuss current events of
interest. In addition, we are
planning aNetworking Event that
will bring together WBA
members, alumni, and women
from the Nashville business
community.

The WBA would like to
express their appreciation and
good wishesto the outgoing Class
of 2002 board members for their
adviceand guidance. Good luck!

BY'L 1sA CAMPBELL

The mission of the Owen Black
Students Association is to (1)
providevehiclesfor the attainment
of success for African Americans
during and after the Owen
experience; (2) create and sustain
an awareness within the Owen
community of unique African-
American contributions; andto (3)
provideleadership and assistance
to the African-American
community.

With a black student
population of less than 5% of the
Owen community, the OBSA
plays a very important role.
Through our event programming,
we continually strive to
accomplish the mission set before
us. Some of the events sponsored
by the OBSA this year include a
program highlighting the
accomplishments and teachings of
Dr. Martin Luther King,
participation in the Diversity
Weekend recruiting event,
attendance at the National Black
MBA Association Conference in
Orlando, FL, and two Karaoke
nightsat kegs.

Although we are nearing the
end of the school year, OBSA has
some major upcoming events. On
April 23", OBSA studentswill be
hostinglocal high school students
in a shadowing program.
Through this activity, we hopeto
encourage young African
American students to pursue
higher education. This Tuesday,
OBSA’sSecond Annual Fashion

Show will be held in the lobby
during the lunch hour. The
Sponsored by Harold's of Green
Hills, thisevent will help prepare
Owen students (and their closets)
for their summer internships and
full timejobs. Youdefinitely don't
want to missthis!

ate

BY: JOHN TINKER & JEFF JARCHOW

We wanted to take a moment as
the year winds down to revisit
someof theeventsthat the Strategy
Club hosted during the 2001-2002
academicyear, andtolook forward
to more success next year.

Asthefall started, we all had
lofty expectations, for ourselves
and for the Strategy Club. Events
of 9-11 have impacted us all in
ways we may not realize for many
years to come. In the near-term
they changed the tone for our Fall
activities.

We were happy to host two
speakers and former Nokia
employeesfrom Finland aswell as
Mr. John Danner, Founder of
NetGravity. These speakers
provided club members unique
perspectives  on change
management and leadership in
rapidly evolving firms.

Ourfellow studentspresented
two outstanding L andscape Series
presentations. These student
orchestrated lunch-time seminars
covered the automotive and
healthcare industries and were
widely attended by the Owen
Community. We'd like to thank
all of those students who helped
make these events so successful.

More recently, the Strategy
Club helped assemble the Owen
team that won CMU’s Digital
Strategy Contest (Great effort
folks!) and welcomed back our
new friends from Finland in “ The
Nokia Game” co-hosted with the
Operations Club. Our special
thanks to Santeri Leijola for
introducing Owen to Errki Wirta
and Hannu Vierimaa.

Under the banner of current
operations, we also want to wish
everyone luck in the current
Business Simulation Contest that
runs through Owen Follies on
April 18" This year’s contest
began on April 2 with 16 teams
competing for the $1000 grand
prize. Stay tuned to the Strategy
Club’sBlackboard sitefor contest
updates!

Aswelook towardtotheyear
ahead there are numerous
opportunities for the Owen
community to get involved. We
plan on continuing the Landscape
Series and broadening the reach
into panel discussionswith faculty
and alumni covering topics like
“Careersin Strategy” and“ Current
(P LEASE SEE “CLUB” PAGE 12)
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OSSA (con’t from Pg 1)

stretch of our first year. And the
Class of 2002 is about to become
the newest generation of Owen
alumni. For that reason, | want to
take this opportunity to publicly
congratulate and thank our
Second Y ear leaders who have
guided us with  such
professionalism, integrity, and
success. Each of them has shown
great commitment to Owen and,
through their various roles, has
been dedicated to making this
community a better place every
day.

Under the leadership of our
Class of 2002 representatives,
OSSA was transformed from an
organi zer of social eventsto being
atrue representative body of the
students at this graduate school.
So | want to thank Chris, Brian,
Jose, Kelley and Thomas for their
invaluable efforts, and for leaving
OSSA in a much better position
than the OSSA they inherited. We
will strive to do the same.

During the coming year, our
team will work hard to exceed
your expectations. Sandler, Neal,
Anise, Matt and | are dedicated to
further advancing OSSA’srolein
the decision-making process at
Owen — the voice of the student
should be heard more and more.
Over the next few weeks, we will
begin working with all of the
student clubs, aswell astheCMC,
Admissions, andtheDean’ sOffice
to set our course for next year and
pursue our goal of making Owen
one of the truly elite business
schoolsintheworld.

It would be ashameto finish
this letter of thanks without
recognizing the wonderful efforts
of Rick Ormsby, Heather Murphy
and Steve Amigone in OSSA
during this school year. We will
count on their insights and
collaborativespiritstohelpusnext
year, too.

Most importantly, | inviteall
of youto participateactively inour
community during the 2002-2003
school year. Let's all make our
MBA an unforgettable experience.
| encourage you to work hand in
hand with OSSA to make it the
authentic voice of the student
body.

Warm regards,

Juan Diego [l

I t all started with a beer.

Actually, 3 beers each,
and if you consider the fact that
they were 24-ouncers, | guesswe
\would have to call them 6 beers.
TheNashvilleAirport bar wasthe
setting, and Miller Lite was the
\weapon of choice. Thisis how
our trip to New York City over
Spring Break began; a theme
\which recurred throughout the
\vacation. The sole purpose of our
tripwasnot only intoxication, but
also to interview with the good
peopleat PhilipMorriswho were
nice enough to pick up thetab for
our vacation. We came to New
Y ork carrying only luggage and
high hopes, and left with a total
of 1 internship, two court dates,
thirteen dollars, and a million
stories. Some of thesestorieswill
beoutlined inthisarticle; others
would only be suitable in
publicationsthat aresold “ behind
the counter”.

On the advice of Rahul
Nayak (who fancies himself a
traveling expert), we left for the
airport approximately threehours
early. After arriving at theairport
and checking our bags, we still
had roughly two and ahalf hours
to kill. Faced with along wait,
our excitement was falling as
quickly as Rahul’s credibility.
Then, like stumbling onto an oasis
in adesert of boredom, we found
the airport bar.

Before boarding the plane,

...50 they packed up their bags, and they flew to NYC

ByY: RraN BAUERSACHS& NIcK T HOMPSON
GuEST CoLUMNIST

we made a quick stop at Miami
Subs,where Nick and Ryan’'s
combined six inch subs were
topped with at least 70 strips of
bacon. (Skeptics are invited to
contact the authors for visual
proof, which exists thanksto our
Kodak disposable camera.) After
Nick’s last
second .
dash to
acquire the —==
most recent |
copy of | .
People
magazine
featuring
Julia
Roberts, we
were on the
plane. Fat,
drunk, and
stupid may |
be no way
to go
through
life, butitis
a hell of a
way togoto
New Y ork.
One thing that we learned
about New Y orkisthat everything
is really cheap! Several street
entrepreneursthat we encountered
seemed to beselling lavishitemsat
way below their retail value.
Burberry scarves: $5! Rolex
watches: $15! Louis Vuitton
purses $20! We were left to
concludethat these salesmen were

a c¢c t u a | | vy
misguidedphilanthropists,
donating their time and fortunes
to ensure that the world was a
more stylish place. Nick isvery
pleased with hisnew Gucci watch.
What agreat city!

Technology is everywhere.
On a
walk to

on e
vagrant
say to
another,
“Hey,
y ou
want to
see my
laptop?”
| t
wouldbe
easy to
assume
that
these guys had stolen this
computer, but his comment
actually made usfeel welcomein
the city. In fact, these were guys
just like many Owen students:
bumswithlaptops. Addingtothe
peculiarity of thesituation wasthe
fact that one of the guys looked
likeasurreal combination of Neal
Mosesand Shannon Neely. Itjust

goesto show, peoplearereally not|
that different in New York.

It seemsthat every visitor tq
New Y ork goes to see some typel
of Broadway show. We were no|
exception. We caught afabulous
“off Broadway” show free of
charge. The act was top notch]
The setting was extravagant. Thej
costume was stunning and thej
performance was second to none.
In a western theme that truly
transcended time, alone cowboy|
comments on man’s plight in an|
unforgiving world. Dressed in
cowboy boots, acowboy hat, and|
small whitey-tighties, the Naked|
Cowhoy performshisdaily show
in Times Square. “Well | am the
naked cowboy” he sung,
message that moved us deeply.
Really aren’t we all just naked
cowboysin thismad world?

Likethe course of abusinesg
cycleour debauchery escal ated to|
feverous pitchesonly to contract|
intointense hangovers. Our fivel
days in New York werg
punctuated by one - hour and ¢
half - interview in which we]
batted 50%. Only one of ufg
walked away with an offer, but|
both of usleft with asuitcasefull
of memories

Wifi (con’t from Pg 4)

internet than cable modems or the
variousformsof DSL. Both cable
modems and DSL lines are
plagued by problems: they are
expensiveto provide, complicated
toinstall, and subject to bandwidth
limitations, depending on how
many other customers in your
neighborhood share an access
point (cable modems) or how far
from the telephone company your
house is (DSL). The result has
been anationwiderollout of high-
speed internet access far slower
than projections made just a few
years ago. WiFi offers the
possibility to improve on the
model: the performance of the
network still suffers as more
customers share a single access
point, but the access points
themselvesarelessexpensiveand
easiertoinstall. Itisintuitivethat
setting up antennas on rooftops,
trees, and telephone polesis less
expensivethan digging new cable
lines or running new wires into
houses. In short, WiFi offers the
possibility of subverting themulti-
million dollar investments made
by telcosin cable and DSL with
something cheaper, easier, and
more convenient.

So what are the implications
of this? Well, my motivation for
writing this article is largely to
make people more aware of a
technology that will almost

certainly have profound
implications for businesses over
the next few years, thus

stimul ating moredi scussion of as-
yet-unthought-of possibilities.
That said, the business idea that
first presents itself is to found a
WISP (Wireless Internet Service
Provider). Thelack of barriersto
entry makes this idea somewhat
lessattractivethanit seemsonits
face, but there is no doubt that
many WISPs will be born and
bought up over the next few years.
Aninteresting twist onthisisthe
business model pursued by the
aforementioned BoingoWireless.
Founded by the same man who
founded Earthlink, Boingo aims
to provide access across the
country without actually owning
any infrastructure. The ideais
that, as many independent
networks spring up, Boingo will
contract with them to provide
access to their customers. Users
will pay afixed monthly fee to
Boingotoaccessany network that
has an agreement with the
company, and Boingo will then

redistribute user subscription fees
among the different networks
according to usage, whilekeeping
a piece of the profits for
themselves. So, for example, if |
pay $10 amonth to Boingo, | will
be able to log on from the hotel
lobby in Chicago with the surly
doorman or log onfromtheairport
terminal in Nashville using the
same log-in and without paying
individually for either network.
If you're interested in
knowing more about this topic,
there are several students and
faculty here at Owen who are
exploring the technology. In
particular, Andre Foster and a
team of students constructed a
websiteasan assignmentinMGT
496A (ITEC) that explainsin
further detail how thetechnology
works. Theweb site can befound
at http://mba2003.vanderbilt.edu/
Andre.Foster/802.11/.
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Owen Graduate School of Management welcomes perspective students to
“Welcome Weekend 2002". On behalf of the editors of The Bottom Line, we
have compiled the following pages filled with information exclusively for you.
We hope that your weekend is both enjoyable and memoirable.

Welcome Weekend 2002 Schedule

Friday, April 19, 2002

Welcome Weekend officially begins with an informal reception on Friday evening. Friday morning and afternoon are
open for travel to Nashville, checking in at the hotel, exploring the city, looking for a house or apartment, working
out at Vanderbilt’s state-of-the-art Student Recreation Center, or scheduling an optional one-on-one meeting with a
member of the Admissions Committee. Please contact campus.visit@owen.vanderbilt.edu or call 615-343-2550 to
schedule an appointment in advance

5:45 —6:00 Shuttle Pickup at the Hotels for Transportation to Owen/Management Hall

6:00 — 9:00 Welcome Reception with Owen Students, Faculty and Staff
Who: For all candidates and their spouses, significant others and/or family members
Location: Owen/Management Hall, Courtyard/Lobby

9:00 Shuttle to the Hotels or Downtown for Informal Gatherings with Owen Students

Saturday, April 20, 2002

8:00 — 8:15 Shuttle Pickup at the Hotels for Transportation to Owen/Management Hall

8:15—8:45 Continental Breakfast with Owen Students and Staff
Who: For all candidates and their spouses, significant others and/or family members
Location: Owen/Management Hall, Averbuch Auditorium

8:45-10:00 Welcoming Remarks
Who: For all candidates and their spouses, significant others and/or family members
Location: Renaissance Room, Law School
Presented by: Todd Reale, Director of MBA Admissions & Marketing;
Bill Christie, Dean, and Ralph Owen Professor of Management
Gordon Gee, Chancellor, Vanderbilt University

10:00 — 10:15 Break

10:15—-11:00  Faculty Presentations
Who: For all candidates and their spouses, significant others and/or family members
Location: Renaissance Room, Law School
Presenters: Bruce Lynskey '85, Clinical Professor of Management
Nancy Lea Hyer, Associate Professor of Management

11:00 — 12:00 Panel Discussions with Owen Students and Alumni
Who: For all candidates and their spouses, significant others and/or family members
Location: Renaissance Room, Law School
Topics: “Surviving and Thriving in Your First Year,” “The Light at the End of the Tunnel: Your
Second Year,” and “Benefits of the Vanderbilt MBA: An Alumni Perspective”

12:00 — 12:45  Planning Your Transition to Owen: Financial Aid, Relocation and Review Camps
Who: For all candidates and their spouses, significant others and/or family members
Presenters: Kathleen Winningham, John Haller, Christie St. John, Miguel Bota
Location: Renaissance Room, Law School

12:45 —1:45 Buffet Lunch with Owen Students and Alumni
Who: For all candidates and their spouses, significant others and/or family members
Location: Owen/Management Hall, Lobby
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Welcome Weekend 2002 Schedule Con’t

The afternoon is split into three Schedules, two for admitted students only and one for their spouses, significant
others or family members. Each admitted applicant will be divided between one of the two schedules as listed in
their Welcome Packet.

Schedule A Schedule B Schedule C
For spouses, significant others
For Admitted Students Only For Admitted Students Only and family members
Averbuch Auditorium Room 220 or 216 Room 204
2:00 Career Management Center Student Organizations Overview SOS Panel Discussion
Overview & Discussion and Discussion Presenters: TBA

Facilitators: Melinda Allen,
Emily Anderson & Suzanne Scott

2:45 Break
3:00 Student Organizations Overview  Career Management Center SOS Panel Discussion
and Discussion Overview & Discussion Presenters: TBA

Facilitators: Melinda Allen, Emily
Anderson & Suzanne Scott

3:00—-4:00 Tours of the Vanderbilt Campus and Management Hall
Who: For all candidates and their spouses, significant others and/or family members

4:00 — 4:15 Shuttle Returns to the Hotels

4:00 —6:15 Free Time to explore Nashville, visit local apartment complexes, working out at the state-of-the-art
Student Recreation Center, or just relaxing at the hotel

6:15—6:30 Shuttle Pickup at the Hotels for Transportation to the Welcome Reception

6:30 — 9:00 Reception & Dinner

Who: For all candidates and their spouses, significant others and/or family members
Location: Owen/Management Hall, Lobby & Courtyard

Monday, April 22 (Optional)

Candidates may wish to stay through the weekend so they can visit a class, have lunch with current students, and
meet with the career management staff. It's also a good day for exploring the city, looking for a house or apartment,
working out at Vanderbilt's state-of-the-art Student Recreation Center, or scheduling an optional one-on-one
meeting with an admissions officer. Please contact our Campus Visit Coordinators at 615-343-2550 or
campus.visit@owen.vanderbilt.edu to arrange your individual itinerary.

owen

AT VANDERBILT
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Housing

By: SANDLERD. PASSMAN
MANAGINGEDITOR

Asyou no doubt know, the choice
of a business school is tough.
What should one look for in a
school? How are the classes?
What about theteachers? Arethe
studentsengaging and fun? Isan
MBA going to advance my career?
These are but some of the
questions ranging through
perspectives' minds as they look
for the appropriate school .

While all of these questions
can be answered, this article is
intended to hit onthe conundrums
that truly worry perspective
students: housing.

Should you come to Owen
(and we want you to come), there
aregoing to beanumber of things
that you haveto handle. Assuch,
the staff of The Bottom Line
thought you might like some
reviews of local apartments and
what students thought of them.

Since | put this article
together, | get to go first:

TWENTY & G RAND:
Affectionately referred to as
TwentythousandGrand, this
building is the closest housing
establishment to Owen (unlessyou
have a propensity to sleeping in
the boiler room of law schools).
To give you a more accurate
distance, | can hitthe Dean’ soffice
window withmy 46 degreewedge
and a golf ball. With covered
parking, accessto Owen’ swireless
network in some apartments, next
door proximity to restaurants and
bars, Twenty & Grand is without
peer. However, the rent reflects
that fact. Apartments are
expensive, butincludew/dand full
kitchen. Finally, the staff at
Twenty & Grand is fantastic and
isvery accommodating. Tell them
Sandler sent you; it won't get you
adiscount, but youwill probably
get a fairly disparaging remark
about mein response.

WESTBORO: Y outakethegood
with the bad. That phrase sums
up the Westboro. This old-style
apartment building hascharm and
character but leaky faucets, drafty
windows, and late night roars of
emergency vehiclescantakeatoll
on a weary graduate student.
However, the close proximity of
the Tin Angel begs for a wicked
meal plan. And the locale makes
driving to football games
pointless. The maintenance staff
is more than eager to help repair
anair conditioner...assuming you
can drag them away from their
smoke break. All thisbeing said,
if youlikeold-stylecharacter and
an abundance of undergrads for a
cheap price (the apartment...not
theundergrads), thisisyour place.
I'd recommend it to those that

enjoy library studying as opposed
toin-house studying. If hardwood
floorsand high ceilingsfloat your
boat, the Westboro hasno equal.

WESLEY PLACE ARRTMENTS:
Convenient and affordable! If you
want the option of waking up 30
minutes before class, grabbing a
cup of coffee, throwing on a hat
and going to class — and believe
meyouwill (2" Mod) —thisisthe
place for you. It'sliterally afive
minute walk to Owen. The
apartment is simple, but very
roomy. Unitsaretwo storieswith
alargeliving areadownstairsand
two or three bedrooms (complete
with individual bathrooms)
upstairs. On the downside:
although you do have accessto the
pool and gym at Village at
Vanderbilt, it's a hike and you
probably will not useit. Theother
thingyoudonot find out until you
sign the contract is only one
parking permit comes with the
apartment, so you will have to
purchase another permit if you
have a roommate.

GROVE WHITWORTH AND
GROVERICHLAND: Provideanice
balance of convenience yet
distance from school. The
apartments are approximately 2
miles from campus, a 10-15
minute drive, and enable you to
get away at the end of along day,
but al so make quick trips back for
aforgotten book. The apartments
are spacious, well-maintained,
and havelargewindowsthat allow
lots of natural light. The Grove
isagated community with several
pools, afitnesscenter, and laundry
facilities on site. The office will
accept packagesfor you during the
day and provide quick serviceon
maintenance and repairs. Asa
bonus, the complex isan
easy walk to EImington Park. On
the downside, however, thelarge
windows also allow the heat and
coldtoseepin. Inaddition, some
buildings have a large
undergraduate population (with
theoccasional party) andthegates
have been broken several times
thisyear (though they areusually
fixed within a day or two).

G ROVEWHITWORTH: Located
just minutes from Owen and ten
minutes from downtown, is an
upscale apartment community.
Somehavedubbeditthe“Melrose
Place” of Nashville, but | have
found it to be peaceful and quite
nice. Itisagated community and
isinhabited with mostly graduate
studentsand young couples. The
two poolsmakeitideal during the
warmer months and the staff is
more than helpful. Y ou will most
likely find anumber of Vanderbilt
Law, Med, and Owen students
whichishelpful ingetting toknow
people, especially early oninthe
school year. Washer/dryers,
microwaves, balconies, and high

ceilings make up most of the
apartments, as well as accessible
parking. Theonly negativel have
about The Grove is that nothing
is within walking distance.
Overall, | am happy with my
decision to live here and plan to
renew the |ease.

ELLISTONPLACE QUARTERS:
Located on the corner of 24"
Avenue North and Elliston Place,
Elliston Placeisashortfivetoten
minute walk across Vanderbilt's
campus from Owen. Each two-
bedroom unit, renting for around
$800/month, is relatively small
and somewhat dated. Most units
are equipped with washer/dryers
and other appliances, and each
unit hasareserved parking space.
The building offers no extra
amenities and security has been a
problem in the past.

UNIVERSITY SQUARE: This
apartment can be evaluated in the
traditional business school
manner; Pros: Approx $750/
month in rent, Close proximity to
Owen (less than 3 blocks),
Covered parking for some spots,
W/D connection for two-
bedrooms, On-site security. Cons:
No W/D for onebedrooms (on-site
laundry facility though), Rooms (1
bedroom) are approx 600 sq ft (a
little small)

THE GROVE OF HILLSBORO
VILLAGE: This apartment is great
because of itsconvenient location
to Owen, its proximity to the
Hillsboro Village restaurantsand
shops, and the spacioussizeof the
actual apartments. It's a very
comfortable place to live and we
have had only minor problems.
The management team is not “the
best” butitisadequateand we've
been very happy here.

AMERICANA ARRTMENTS: If
youlovedtheinstitutional yellow
cinderblocks of the dorms,
simplistic apartment layout, and
elevators that very well could be
powered by ahamster on awheel,
then you'll feel right at home in
the Americana Apartments.
Although the complex touts a
rooftop pool, you' |l seeitonly one
time, when the building’s
superintendent takes you on the
initial tour. You'll befar too busy
to even consider making the
journey upstairs. Additionally, the
location of the Americana in
relationto Owen doesnot, inthis
reviewer’ sopinion, warrant such
a hefty price tag. One would be
better served venturing three or
four blocks away from campus,
still a reasonable walk, and
finding something with far more
character and less of a strain on
your pocketbook.

These reviews give you a
smattering of different places in
which business school students
tendtolive. Additionally, students
livein small complexes, houses,

and rooms-for-rent.  While
housing certainly seemslikeabig
issue, particularly when moving to
anew town, | wouldn’t loose too
much sleep over it. M

Life Saving
Instructions

By: A.DAVIDSONHALL
EDITOR-IN-CHIEF

Allow me to introduce the
Nashville bar scene. I’'m by no
means an authority on the subject.
But | do aHell of ajob studying
for it. For current students, you
canskipthisarticleunlessyou're
abit “hermit-ish” in which case
read on to see how the other half
live. But for all you incoming
suckers, | mean students; y’all
listen up.

Obviously, Nashvillebeing
the country music Hall of Fame
possessesitsfair shareof country-
themed establishments. If’inyou
have a hankerin’ fer one dem
bars, | suggest you head
downtown. Where' sdowntown?
Just head to that building
resembling a stun-gun. Once
there, ask a tourist where
Printer’sAlleyis? Thereyou'll
see Lonnie's. Hit Lonnie's for
buckets of beer served by a 90
year old woman going on 25 and
Karaoke. It is a Karaoke
bar..supposedly. In my nine
months in Nashville, | have yet
to see one schmuck storm the
stagewith musical intent. Would
someone please makeanidiot out
of themselves and provide us all
real entertainment! But, if you
liketo seeblonde chickssinging,
this is the place for you. The
same three blondes sing every
song, al night, every night. Also,
be prepared. This ain't yo’
momma’'s Karaoke. There's
Karaoke and there’s Nashville
Karaoke. Nashville Karaoke is
more akin to Star Search than
anything else. The drunken
participantscansing...well.

If pool and foosball are more
your style, stumble over to
BuffaloBilliards. Thisguy isjust
off 2nd Avenue,
again...downtown. It'snot abad
place to start an evening. Its
central location and proximity to
other alcohol dealers is prime.
Atmosphere: Hmm, well...it's
an eclectic mix of thirty-thousand
dollar millionaires dying for
some foosball and draft beer.

Now just upstairs from
Buffalo Billiards is the Havana
Club. | hear Cuba makes some
damn fine cigars which is what
the Havana Club pedals. One

can also shoot some stick and
drink draft beer. Mix those
elements with a cigar and you
have arrived my friend. Oh, by
the way, if Latin-Techno-Indie
music is your bag baby, then
you'll liketheHavanaClub.

One word: Robert’s.
Robert’ sisalittlesliceof Heaven
that happens to serve PBR for a
buck fifty and greasy burgers
guaranteed tokill. (If youdon’t
know what PBR standsfor, please
for God’ ssakefind out beforeyou
go there.) Robert’s has regular
country music actsthat have been
known to lure Hank, Jr. and
company. Also, for you ladies, if
you' reinto malegeriatric patients
asdance partners, there’ s plenty
of opportunity for you there.
Whileyou' rethere, pick yaout a
pair of boots...which happen to
line the wall. Live music,
burgers, beer, and access to new
footwear...this is a real nice
place!

Two for Tuesday. You'll
learn to love that phrase on
Tuesday evening and curse it
Wednesday morning. Sam’'sisa
sportsbarintheVillage. Goright
out of Owen for % of a mile.
(Talbott don’t fail me now.) It's
on your right. Every Tuesday
they doubleup onthedrinks. The
place is packed with law, med,
nursing, and business school
students. Also, foryouanti-social
Golden Tee freaks, they happen
to have two Golden Tee games.
Or....uh...at |east that’s what |
hear. Get thereearly becausetwo
for one seems to be popular.
(Shocker)

Two doorsdown from Sam’'s
is a whole-in-the-wall
establishment guaranteed to give
you lung cancer. The second-
hand smoke at the Villager is so
strong that it has pickled the
thousands of picturesthat adorn
the walls. If you like darts and
|ate night roast beef sandwiches,
you' ve come to the right place.
To see your friend pound a beer
straight from a dog bowl, take
them here on their birthday.
(Bowl included)

Across the street from the
Villager aretwo bars, Easy’ sand
The Trace. The later is atrendy,
open air joint that requires you
to be wearing at least one piece
of leather, preferably black. Good
wine, good food, good time.
Easy’s, next door, is the red-
headed stepchild of The Trace.

Before I'm crucified by my
fellow classmatesfor not naming
perhaps the two best
establishments in the Northern
Hemisphere, | must say these
littleslices of Shangri-Lamust be
foundonyour own. That' saright
of passage. Welcometo Nashville
and...happy hunting &
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The NPV of the School Computer Program

BY:SANDLERD. PASSMAN
MANAGING EDITOR
F inance101: Discountthe
cash flows. You begin
the business school experience
with an approximate $3,000 cash
outflow for a black box that will
be obsolete in a few years. Isit
worth the money? Is another
brand cheaper? What about the
school computers?

The appropriate answer to
this question can be found,
theoretically, by converting the
periodic benefits you gain from a
computer into a cash equivalent.
To correctly evaluate this
investment opportunity, these cash
flows could then be discounted
back and compared to the cash
outflow.

As | don’t know how to do
that, | thought 1’d give you my
take on the computer program at
Owen.

First things first, computers
areanecessity. How doyou expect
togo acrossthestreet to Starbucks
and access the network without
one? What will you totein your
book bag...books? How will your
friends get in touch with you

during group meetingsto let you
know that it is beautiful outside
and they are headed off to the golf
course?

The bottom line is that you
need a computer, and the school
programis, inmy opinion, highly
recommended. The school,
through its group purchasing
power, isableto achievediscounts
that would otherwise not be
available. Addtothat thelT staff
and thewireless network, and you
will findthat Owen hasatop notch
computer infrastructure system.
The IT staff maintains the
computer during your duration at
school (and will even provide a
loaner inthe event of catastrophe).
If you have a computer purchased
elsewhere, theschool resourcesare
available, but at an hourly rate of
$50 (acash outflow which should
be included if, in fact, you are
trying to do an NPV evaluation).
The computer itself has been an
IBM for the past few yearsand has
included some of the best
hardware and software on the
market (last year Office XP was
installed on our machines before
it hit the street). | do not know
what the school hasin store for

i

the incoming class, but it is sure
tobethelatest.

In addition to the computer, |
would strongly recommend that
you have a printer. The school
does provide laser printers, but a
lot of people use them. A simple
inkjet or laser printer will make
you a happy camper, particularly
when you’'re trying to print up
those notes at the end of the
semester.

Finally, | would recommend
broadband. Broadband has been
the Holy Grail for time
management. And, while you
might notthink that itisabigdeal
now, wait until youarewritingthe
Erick Peterson caseinLTO, trying
to study for your first Stats quiz,
writing a  speech  for
Communications, and entering
journal entries for Accounting.
Somewhere in the middle of that,
you aregoingtowant to download
a.pdf file for Micro, and who has
the extra 20 minutes. Broadband
isamust in my opinion.

For those of you who
attempted the NPV, | think you'll
find that it comes out to be a
positive value, which only an
“ignorant slut” would pass up.

...A Glimpse of the
Social Life @ Owen
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Israel (con’t from Pg 6)

Unfortunately, Yasser Arafat said
no to the deal.

No other Israeli Prime
Minister had dared to present a
proposal as generous as Ehud
Barak did at Camp David and it
is hard to imagine any Prime
Minister of Israel being able to
offer thismuchto the Palestinians
again. Thisdeal wasbased onthe
OsloAccords’ guidelinesof “land
for peace” and would have hel ped
createthe Palestinian state that so
many of the Palestinian people
have dreamt of seeing. After this
failure to reach an agreement is
when the pressures of economic
hardship fostered by hatred
reached a boiling point and the
Palestinian people began the
uprising.

Theuprising hascomein
the form of suicide terrorists
indiscriminately killing Israelis.
These attacks have brought death
to many innocent men, women,
and childrenthat areguilty of only
living in Israel. The lsraeli
response to this war on terrorism
has been consistent. Israel has
tried to target only those
responsible for terror and
continues to try to avoid any
civilian casualties. The latest
incursionsinto the West Bank by
the lsraeli army have been
devastating for both Israel and the
Palestinians. Unfortunately, the
terroriststhat operate in the West
Bank hide themselves among the
civilian population and put the
innocent in harms way. In this
type of guerillawarfare, there are
unfortunate casualtiesthat no one
wantsto see happen. Yet, thereis
a fundamental difference in the
fighting that | must stress—the
Israeli army is an army of defense
not aggression while the
Palestinian leadership is
supporting thekilling of innocent
civiliansthrough suicide bombers.

So, now that we have
reached this current state of
despair isthereaway out? Well,
the answer to that questionisnot
easy and it would take afew more
pages to answer. However, one
essential ingredient to ending the
violence and reaching a peaceful
agreement rests on the shoulders
of the Palestinian leadership.
Once the Palestinian leadership
recognizesthat the Jewish state of
Israel has aright to exist, peace
will be achievable. The Israeli
peoplearewilling to sacrifice parts
of its biblical homeland in order
tolivein peace, and | believethat
the majority of Palestinians are
alsowillingtolivein peaceful co-
existence in a Palestinian state
(made up of the West Bank and
Gaza) next to the Jewish state of
Israel. | just hope that it will
happen soonll

Revisit (con’t from Pg 6)

cities will continue to increase,
based on a combination of
resources and demands.

The three areas that serve as
the foundation of the Career
Management Center’s short term
strategy are:  partnership,
communication and marketing
initiatives. All three strategic
components were identified by a
combination of student, faculty,
recruiter, and CMC staff feedback.
Thereality isclear. If theCMCis
to successfully meet its mission
and vision for thefuture: 1) There
must be open lines of
communication with the students.
2)The partnership between the
?NC d the students must be

I)/fnee And, the CMC
must proactively market the
students to the corporate
community-at-largeand drivejob
opportunities.

Thefoundation hasbeen built
and now the time has come to
think strategically about longterm
goals. On May 21-24, the
members of the CMC team will
gather at an off-site location to
develop a long-term plan for the
future that will build upon our
current successes and drive
resolution to future challenges.

In closing, the CMC will
always focus programming
towards our core objectives of
creating placement opportunities
for every student AND ensuring
that every student has the tools,
ability and skills necessary to
conduct a thorough job search
both today and in the future.J@

Club (con’t from Pg 6)

Topics.” And of course, the
Business Simulation Contest will
run again in April of 2003... so
get your teams ready!

Good luck wrapping up the
Spring semester, with the Owen
Challenge, and in the Business
Simulation Contest. As the
weather gets nicer, remember that
theWi-Fi network functionsinthe
courtyard as well as at SATCO.

Enjoy.

Yes (con't from Pg 2)

recruiting or placement or simply
givemoney, the Owen 100 always
respond“yes’. | hopethat youwill
someday have the opportunity to
serve in the Owen 100 and join
an exceptional group of alumni in
support of the best-kept secret in
business education — The Owen
School.

Soon| will conclude10years
of service to Owen since my
graduationin1992. I'mdelighted
to tell you that my pride in the
school and my confidence in the
school’s leadership have never
been greater.
| wish you the very best that life
has to offer.

Ron

Dr. Ford completes his term as
president of the Owen Alumni
Association this summer and
begins histermas president-el ect
of the Vanderbilt Alumni
Association. |In 2004 he begins
histermonthe Vanderbilt Board
of Trust, the first Owen Alum to
serve in that role in the
University’ s history.

FordisCEO of MediaArtsGroup,
a NYSE publisher of art located
in San Jose, CA. He and his
familylivein Atlanta, GA. Hecan
be reached at
ron_ford@mediaarts.com.

By:RoBPoLston

The Owen Christian Fellowship
(OCF) has recently been renamed
from the Christian Business
Association. OCF consists of
students and faculty from the
Owen community who share a
common belief in Christian
principles. We have conducted
several eventsthisyear including:
hosting guest speakers, Bible
studies, prayer meetings, and book
reviews. We have also held fun-
filled gatherings in the homes of
several of our professors and
students. There are quite a few
exciting eventsontap for next year
as we continue to strengthen the
body of believersthat makeupthe
Owen community. If you are
interested in some enjoyable
Christian fellowship or have
questions about the Christian
faith, or if you are maybe looking
for a church in Nashville, please
let us know. The club is run by
Rob Polston, Tim Franklin, and
Jason Medley.

Strategy (con’t from Pg 6)

Each of our short-term
initiativeswill developintolong-
term strategies, benefiting the
school for years to come. In an
effort to capitalize on the forward
momentum, Rebecca and Suzanne
will be meeting with
organizations, such as Nashville
City Government, Economic
Development, Chamber of
Commerce, and Employers
Council, whose missions are to
attract and retain quality talentin
the Nashvillearea. The purpose of
these meetingsistotakethisunity
of focus and create a true
partnership between Owen and the
greater Nashville community. By
meetingwithindividualslikethe
VP of Economic Development for
the Chamber of Commerce, we
hope to provide valuable
information that will help sell
Nashville to prospective
corporations. Whether theneedis
for talented students to employ,
educational programs for
executives, or research facilities
and expertise, we want them to
know that their solutionisOWEN.

The fruits of our labor have
been extremely positive to date
and we look forward to more
quantitative results moving
forward. Stay tuned to e-recruiter
and the CMC weekly newsletter
for more details.

Against(con't from Pg 4)

processtook noteswith apen and
paper. Our professors even give
us their slides. But it’'s a free
country, so for the .5% who take
notes on their computers, go
ahead.

Asfor the other 99.5% of us,
we should turn them off if only to
avoid being accused of being rude
and impersonal, or equally
important, to avoid becoming
fodder for conversation on the
third floor. For the 12 hours our
professors are given to teach us
something, we owe it to them to
close our laptops and tunein. If
that’s not sufficient motivation,
just consider the ridiculous
amount of tuition we pay.
Classroomtimeistoo rareand too
important to spend it surfing the
web or chatting with friends.
What you do after class is your
own business.

On the whole, we are lucky
people. Our only professional
“responsibility” isto goto class
and learn, not too strenuous
compared to what others are
doing. | say we enjoy our time
here, turn our laptops off for 12
hours aweek and see if we can’t
find other ways to frustrate the
professors.

-
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